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Introduction  

Version 7 oŦ ǘƘŜ ¢ŀǊƎŜǘYŜȅ ǎƻŦǘǿŀǊŜ ƛǎ ƴƻǿ Ŧǳƭƭȅ ŎƻƳǇƭƛŀƴǘ ǿƛǘƘ ²ƛƴŘƻǿǎ ±ƛǎǘŀϰ 

ŀƴŘ ƭƻƻƪƛƴƎ ƛƴǘƻ ǘƘŜ ŦǳǘǳǊŜ ²ƛƴŘƻǿǎ тϰ ōƻǘƘ он ŀƴŘ сп ōƛǘ ƻǇŜǊŀǘƛƴƎ ǎȅǎǘŜƳǎΦ Lǘ 

is also fully backward compatible to WƛƴŘƻǿǎ ·tϰΦ 

We have included all the latest updates from the various software manufactures 

that we use as well giving what you see on the screen a little makeover. 

As usual we recommend making a weekly backup of your data to an external 

device such as a USB Thumb drive. 

Upgrading from Previous version s of  TargetKey. 

It is possible to upgrade your existing TargetKey program from any of the previous 

ǾŜǊǎƛƻƴǎΦ ¢ƻ ŦƛƴŘ ǘƘŜ ǾŜǊǎƛƻƴ ȅƻǳ ŀǊŜ ŎǳǊǊŜƴǘƭȅ ǊǳƴƴƛƴƎ ŎƭƛŎƪ ƻƴ ǘƘŜ ά/ƘŜŎƪ Lƴκhǳǘέ 

tab and your version number will be at the bottom right of the window. 

Give us a call and we can provide the details to upgrade. 

Running the TargetKey Program.  

After you have installed the software double click the TargetKey icon on your 

desktop. The program will open to the initial Customers screen. 

The program has 7 tabs across the top of the window:- 

1. Customers. 

2. Import Data. 

3. Report. 

4. Daily Totals. 

5. Range. 

6. Check In/Out 

7. Check In/Out ς T/S 

8. Check In/Out ς 5 Std 

9. Setup.  

Clicking on any of the tabs will take you to that screen. 
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Customers. 

 

 

The Customers screen is your interface to the customer database. Here you can 

store as much or as little information as you require, the minimum for issuing 

keys is first and last name. The screen has four headings as below:- 

Contact Info .  

Customer ID. This is a unique number that is generated by the system. One for 
each customer.  

Member s and Mailing List check boxes.  Check the Member box if you have a 
membership and want to use a two tier pricing structure for members and non-
members. Check Mailing List if you want that person to be included in any 
mailings you make.  
 
Lifetime Member  check box. 
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Name, Address, Phone numbers etc. also included is an email field, use this if you 
plan to send bulk emails.  
 
Lifetime Total . This is filled in automatically by the system and indicates how 
many targets in total that person has shot at your club.  
 

Buttons.  

New Customer. ¢ƻ ŀŘŘ ŀ ƴŜǿ ŎǳǎǘƻƳŜǊ ŎƭƛŎƪ άbŜǿ /ǳǎǘƻƳŜǊέ ǘƻ ŀƭƭƻŎŀǘŜ ǘƘŜ ƴŜȄǘ 
ID in the sequence to that customer.  

Save CustomerΦ !ŦǘŜǊ ŦƛƭƭƛƴƎ ƛƴ ǘƘŜ ŘŜǘŀƛƭǎ ȅƻǳ Ƴǳǎǘ ŎƭƛŎƪ ά{ŀǾŜ /ǳǎǘƻƳŜǊέ ƻǊ ǘƘŜ 
data you just entered will be lost.  

Delete Customer . Deletes customer and information.  

Customer Search. Clicking on this button opens a new window. Here you can 
search for a customer by using last name, company or telephone number.  
 
 
Credit Card Info . Here you can store credit card information for those customers 

that you want to bill via credit card. It should be stressed that the TargetKey 

program does not process or act upon credit card information stored. 

 Organization Membership . These check boxes are useful for generating mailing 

lists. If you are a Trap and Skeet club you may only want to mail your trap 

membership about a future tournament. 

Currently Assigned Keys . This will show you the key serial number and type of 

key that this customer currently has issued to him. 
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Import Data.  

 

The import data screen is used in conjunction with your Audit Key also called the 
{ŜǊǾƛŎŜ ¦ƴƛǘ YŜȅΦ ¢ƘŜ άwŜŀŘ a¢полл 5ŀǘŀέ ōǳǘǘƻƴ ƛǎ ŦƻǊ ŦǳǘǳǊŜ ǳǎŜ ŀƴŘ ǿƛƭƭ 
download data from your MT4300 to be used in reports. 

 

Collecting  Data. 

To download the data from the counter control units to the audit key simply 
insert the audit key into the reader at each of your stations. 

 
Press button 1 on the audit key at each station. The green LED on the audit key 
will flash as the data is downloaded. Wait for the LED to stop flashing and remove 
the audit key. This downloads the data onto the audit key and removes data from 
the counter box.  
¢ŀƪŜ ǘƘŜ ŀǳŘƛǘ ƪŜȅ ōŀŎƪ ǘƻ ȅƻǳǊ t/Φ /ƭƛŎƪ ƻƴ ǘƘŜ άLƳǇƻǊǘ 5ŀǘŀέ ǘŀō ƛƴ ǘƘŜ 
TargetKey program. On the side of the USB key reader that is connected to your 
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t/ ȅƻǳ ǿƛƭƭ ƴƻǘƛŎŜ ŀ ǎƭƛŘƛƴƎ ǎǿƛǘŎƘ ǿƛǘƘ ǘǿƻ ǇƻǎƛǘƛƻƴǎΦ ά{ŜǊǾƛŎŜ ¦ƴƛǘέ ŀƴŘ άYŜȅέ 
Slide switch to the Service Unit position.  
 
Insert The Audit key into the reader.   
 
/ƭƛŎƪ άwŜŀŘ {ŜǊǾƛŎŜ ¦ƴƛǘ 5ŀǘŀέ ƻƴ ǘƘŜ LƳǇƻǊǘ 5ŀǘŀ ǎŎǊŜŜƴΦ ¢Ƙe data on the audit 

key is now uploaded  to the PC from the Audit Key.  

You will notice that the screen will fill with the data being uploaded from the 

audit key. Once this activity finishes you can remove the audit key.  

/ƭƛŎƪ ά{ŀǾŜκ¦ǇŘŀǘŜέ ƻƴ ǘƘŜ LƳǇƻǊǘ Data screen. This saves all the data to the 

program. This is the data that will be used to generate your target usage reports. 

 

Remember to slide the switch on the USB key reader  ōŀŎƪ ǘƻ ǘƘŜ άƪŜȅέ ǇƻǎƛǘƛƻƴΦ 
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Report.  

 

 

The report screen is where you will generate all of your reports to see target 
activity in the areas that you specify.  
At the top of the screen is the report  start and stop calendar. By clicking on the 
down arrow by each date you can specify the time period you want the report to 
show. 
If you check the ignore dates box the reports will include all information since you 

first started using the TargetKey system.  

 

View Activity.  

As you can see there a number of different boxes you can check depending upon 

the amount of detail you require.  
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Lƴ ǘƘŜ ά²Ƙŀǘ ǘƻ LƴŎƭǳŘŜέ ǎŜŎǘƛƻƴ ȅƻǳ ǿƛƭƭ ƴƻǘƛŎŜ ǘƘŜ άDǊƻǳǇέ ǎŜƭŜŎǘƛƻƴ ōƻȄΦ ! 

Group is defined as either a particular sporting clays course or a group of skeet or 

ǘǊŀǇ ŦƛŜƭŘǎΦ ¢Ƙƛǎ ƛǎ ŘƛǎŎǳǎǎŜŘ ŦǳǊǘƘŜǊ ƛƴ ǘƘŜ ά{ŜǘǳǇέ ǎŎǊŜŜƴΦ  

Because there are many combinations of boxes to check it is suggested that the 

user experiment with the various combinations.  

!ŦǘŜǊ ȅƻǳ ƘŀǾŜ ƳŀŘŜ ȅƻǳǊ ǎŜƭŜŎǘƛƻƴǎ ŎƭƛŎƪ ά±ƛŜǿ !ŎǘƛǾƛǘȅέΦ !ŦǘŜǊ ŀ ŦŜǿ ǎŜŎƻƴŘǎ 

your reports will be displayed on a separate screen, you can then print the report 

or export the report to another application. Remember the reports will only be 

generated if you have already uploaded the data from the counter control boxes. 

 

Customer List.  

 

In this screen you can select the criteria for mailing labels. This is particularly 
useful for selective mailings. 
hƴŎŜ ȅƻǳ ƘŀǾŜ ǎŜƭŜŎǘŜŘ ǘƘŜ ŎǊƛǘŜǊƛŀ ŦƻǊ ǘƘŜ ƭŀōŜƭ ŎƭƛŎƪ ά±ƛŜǿ [ŀōŜƭέ ǘƘƛǎ ǿƛƭƭ ƻǇŜƴ ŀ 

screen where you can see how your labels will be printed. You can now print 

directly via your printer to standard AVERY 5160 address labels.  
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LŦ ȅƻǳ ŎƭƛŎƪ ά¢ƻ 9ȄŎŜƭέ ŀƭƭ ǘƘŜ ŎǳǎǘƻƳŜǊ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ ǎŀǾŜŘ ŀǎ ŀƴ 9ȄŎŜƭ ŦƛƭŜΦ ¸ƻǳ 

will have to name the file and decide where to save it. With the customer 

ƛƴŦƻǊƳŀǘƛƻƴ ƴƻǿ ƛƴ ŀƴ 9ȄŎŜƭ ǎǇǊŜŀŘǎƘŜŜǘ ȅƻǳ Ŏŀƴ άaŀƛƭ aŜǊƎŜέΣ ŎǊŜŀǘŜ ōǳƭƪ ŜƳŀƛl 

lists, etc. 

 

Keys in Use. 

 

At any time ȅƻǳ Ŏŀƴ ŎƭƛŎƪ ƻƴ ǘƘŜ άYŜȅ ƛƴ ¦ǎŜέ ōǳǘǘƻƴ ǘƻ ƎŜƴŜǊŀǘŜ ǘƘŜ ŀōƻǾŜ 

report. This will show all keys that are currently issued. 
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Removed Keys. 

 

 

Here you can enter the serial number of a lost or damaged key to remove the key 

from being included in reports.  

9ƴǘŜǊ ǘƘŜ ƪŜȅ ǎŜǊƛŀƭ ƴǳƳōŜǊ ƛƴ ǘƘŜ άYŜȅ ǘƻ wŜƳƻǾŜ ŦǊƻƳ wŜǇƻǊǘέ ōƻȄ ŀƴŘ ŎƭƛŎƪ 

update. If the key is later found it can be reinstated by highlighting the key serial 

ƴǳƳōŜǊ ƛƴ ǘƘŜ ƭƛǎǘ ƻŦ ǊŜƳƻǾŜŘ ƪŜȅǎ ŀƴŘ ŎƭƛŎƪƛƴƎ άwŜƛƴǎǘŀǘŜ IƛƎƘƭƛƎƘǘŜŘ YŜȅέΦ  

Although the key has been removed from reports it has not been removed from 

the system. The key serial number is still reported in the Customer tab against the 

customer it was booked out against. The key serial number will have [-] at the 

beginning of the serial number to indicate that it is no longer in service and has 

been lost or damaged. 

Customer Activity.  

The Customer Activity button will display a report that shows, Customer ID, 

Member or not, Customer Name, # of Targets and extended Price.. Again this 

report is used with the data downloaded from the counter control units. 
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Daily Totals.  

 

The Daily Totals page is a quick snapshot of how business is that day. You are also 

able to specify the date range using the drop down calendars. 

 ¢ƻ ǳǎŜ ŎƭƛŎƪ ά±ƛŜǿ ¢ƻǘŀƭǎέ ōǳǘǘƻƴΦ ¢ƘŜ ǘƻǘŀƭ ǘŀǊƎŜǘǎ ǎƻƭŘ ŦƻǊ ǘƘŜ ǇŜǊƛƻŘ ǎǇŜŎƛŦƛŜŘ 

are shown in the Target Total boxΦ Lǘ ǎƘƻǳƭŘ ōŜ ƴƻǘŜŘ ǘƘŀǘ ǘƘŜ ά¢ƻǘŀƭέ ƛǎ ǘŀǊƎŜǘǎ 

sold not targets thrown. This is because in the case of a prepay countdown key 

the customer may not yet have shot the targets he has purchased.  

Also shown on this page are the number of show targets you have given as show 

targets and the number broken targets you have allowed. These figures are 

dependent upon the number of show targets you have entered in the setup page 

and the % you allow for broken targets also entered in the setup page. 
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Range. 

 

The setup screen is your main area to input information about your particular 

club.  

Groups. 

Lƴ ƻǳǊ ŜȄŀƳǇƭŜ ǘƘŜ ŀōƻǾŜ άDǊƻǳǇǎέ ǿƛƴŘƻǿ ǎƘƻǿǎ what we have going on at our 

club. 

We have a sporting clays course with 12 stations, 4 Skeet fields, 4 Trap fields and 

a 5 Stand. The 5 Stand could easily be a Compak or FITASC layout.  You can group 

your courses or fields together however you want, each must have a unique 

identifying letter in the first column. Fill in the group letter and the description 

ŀƴŘ ŎƭƛŎƪ ά{ŀǾŜκ¦ǇŘŀǘŜέ. 
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Stations. 

In the stations window we see a further breakdown of how our courses and fields 

are made up. The station and/or field number and box ID numbers must both be 

unique. So we cannot have two stations with number 1. Each counter control unit 

will have its box ID number labeled on the back of the unit. 

LŦ ǳǎƛƴƎ ŀƴ a¢полл ǘƘŜ ōƻȄ L5 ό.L5ύ Ŏŀƴ ōŜ ŦƻǳƴŘ ǳƴŘŜǊ ƻǇǘƛƻƴ о ά{ȅǎǘŜƳ {ǘŀǘǳǎέ 

on the main menu. 

 

Price Setup. 

In the Price Setup section you can enter 2 different pricing structures one for 
members and one for non-members. If you do not use a membership pricing 
structure it is best to put the same price in both member and non-member fields. 
 

Trap/Skeet.  

In the Trap/Skeet round field enter the price per round (25 targets) you charge for 

both members and non-members. 

5 Stand. 

In the 5-Stand pricing fields enter the price per round (25 targets). 

Broken and Show Targets for Trap/Sk eet and 5 Stand. 

Extra targets for Trap and Skeet are set on the counter control units. With your 

Trap and Skeet counters you will have received two black keys marked increase 

ŀƴŘ ŘŜŎǊŜŀǎŜΦ ²ƛǘƘ ǘƘŜ ŎƻǳƴǘŜǊ ǳƴƛǘ ƛƴ ǇƭŀŎŜ ŀƴŘ ǇƻǿŜǊŜŘ άhbέ ƛƴǎŜǊǘ ŀƴŘ ǘƘŜƴ 

remove the increase key, each insertion and removal will add an extra target to 

the round of 25 the customer pays for. Maximum number of extra targets per 

round you can give is 5. 

5 Stand, Compak and FITASC all use the MT4300. You can allocate up to 40 extra 

targets on the MT4300. To add target margin on the MT4300 choose option 4, 

ά{ȅǎǘŜƳ {ŜǘǳǇέ ŦǊƻƳ ǘƘŜ Ƴŀƛƴ ƳŜƴǳΦ 9ƴǘŜǊ ȅƻǳǊ ǇŀǎǎǿƻǊŘ ǘƘŜƴ ŎƘƻƻǎŜ ƻǇǘƛƻƴ тΣ 

ά¢ŀǊƎŜǘ aŀǊƎƛƴέΦ Enter the number of targets you want to give only for the first 

key entered.  
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Explanation:- LŦ ȅƻǳ ƘŀǾŜ ǘƘŜ ά¢ŀǊƎŜǘ aŀǊƎƛƴέ set to 8, the first 5 stand key 

inserted into the MT4300 will register 25 targets to the customer but will set the 

target bank on the MT4300 to 33 targets. Subsequent 5 stand keys will only 

register 25 targets. 

Sportin g Clays. 

In the Sporting target field enter the price per target you charge for both 
members and non-members. You also have the option to charge a different price 
for a 50 bird round. This option is used for calculations if you select the 50 target 
option when a key is checked in.  
 

Broken and Show Targets for Sporting Clays 

¢ƘŜ ά.ǊƻƪŜƴ aŀǊƎƛƴέ ŀƴŘ ά{Ƙƻǿ ¢ŀǊƎŜǘǎέ ŦƛŜƭŘǎ ŀǊŜ ƻƴƭȅ ǳǎŜŘ ŦƻǊ ŎŀƭŎǳƭŀǘƛƻƴǎ 
with  sporting clays count up keys.  
Lƴ ǘƘŜ ά.ǊƻƪŜƴ aŀǊƎƛƴέ ŦƛŜƭŘ ŜƴǘŜǊ ŀ ƴǳƳōŜǊ ǿƘƛŎƘ ƛǎ ŀ ǇŜǊŎŜƴǘŀƎŜ ȅƻǳ ǿill give 
your customers for broken targets. This percentage is deducted from the final 
count on sporting clays count up keys and is also applied to a 50 target round.  
 
Lƴ ǘƘŜ ά{Ƙƻǿ ¢ŀǊƎŜǘέ ŦƛŜƭŘ ŜƴǘŜǊ ǘƘŜ ƴǳƳōŜǊ ƻŦ ǘŀǊƎŜǘǎ ȅƻǳ ƎƛǾŜ ŀǎ ǎƘƻǿ ǘŀǊƎŜǘǎ 
both for 100 target and 50 target rounds. 
 
¢ƘŜ ŎŀƭŎǳƭŀǘƛƻƴǎ ŦƻǊ ōƻǘƘ ǘƘŜ ά.ǊƻƪŜƴ aŀǊƎƛƴέ ŀƴŘ ά{Ƙƻǿ ¢ŀǊƎŜǘέ ŦƛŜƭŘǎ ŀǊŜ ǳǎŜŘ 

as follows.  

Total number of targets on Sporting count up key.  

Deduct number of show targets.  

Deduct percentage from remaining count.  

Multiply the count left by price per target.  

This can be two different amounts depending upon whether the customer is a 

member or not.  

²ƘŜƴ ȅƻǳ ƘŀǾŜ ŦƛƴƛǎƘŜŘ ŜƴǘŜǊƛƴƎ ȅƻǳ ǇǊƛŎƛƴƎΣ ŎƭƛŎƪ ά{ŀǾŜέΦ wŜƳŜƳōŜǊ ȅƻǳ Ŏŀƴ 

change your pricing structure at any time. 
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Check In/Out. Sporting Clays.  

The Check In/Out screen is where you will issue both count up and countdown 

keys to your sporting clays customers. The top half of the screen is used for your 

customers who wish to buy targets in advance. 

 

Count Down Sporting.  

 

Adding Targets to a Sporting Key. 

Insert a count down key, the TargetKey program recognizes the key and displays 

the key serial, how many targets, if any, on the key and who the key is currently 

assigned to. 
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Once the key is assigned to a customer you cŀƴ ŀŘŘ ǘŀǊƎŜǘ ǘƻ ǘƘŜ ƪŜȅΦ /ƭƛŎƪ ά!ŘŘ 

¢ŀǊƎŜǘ ±ŀƭǳŜέ ǘƘƛǎ ǿƛƭƭ ŎƘŀƴƎŜ ǘƘŜ ǿƛƴŘƻǿ ǘƻ look like the one below. 

 

9ƴǘŜǊ ǘƘŜ ƴǳƳōŜǊ ƻŦ ǘŀǊƎŜǘǎ ȅƻǳ ǿƛǎƘ ǘƻ ŀŘŘ ŀƴŘ /ƭƛŎƪ ά¦ǇŘŀǘŜ /ƻǳƴǘέΦ 

NOTE.  As broken and show targets are not added to count down keys by the 

program you may wish to add them at this point. 

 

Deducting Targets from a Sporting Key 

If for any reason you need to decrease the target count on a key put a minus sign 

( - ) in front of the number and this will deduct that number from the key and also 

from the Daily Totals. 

 


























